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RE-ORGANISING THE BUILDING BLOCK OF CORBUSIAN LEGACY
BRIEF PROFILE

According to an estimate, there are more than 100 Street Vendors spread out in the entire Sector 35 Market and are
engaged in street vending for their survival. As per operational guidelines (support to urban street vendors) the street
vendors are categorized as stationary, peripatetic/wandering, Mobile & other and vending Zones are classified as restriction
free, restricted and prohibited. Most of the street vendors are generally scattered in sector 35 but during evenings a bunch
of Street food vendors emerge in a particular area, who serve you chicken soups to moms and other tempting street foods.

CONCEPT PLAN & IDEA:
Following the lines of Delhi, the Concept plan is to “SET UP A FOOD STREET” in Sector 35 where all type of Foodies can come and enjoy some Street Food.

PROJECT INCOMING
FINANCIALS : Monthly revenue generation through rents.

Increased Footfall

Defined and Specific Food Street.

Tourist Attraction.

New variety of Street Food.

Revenue generation through Food Festivals

VVVYVYVYVYYVY

CURRENT CONDITION STREET FOOD MARKET OUTGOING
* Easy and quick availability Formulation of new Rules
* Very tasty and wide variety and Policies.

* Food in general very fresh (not stored) Maintenance and

* Source of earning for several people Landscaping Costs.
Extremely cost effective-inexpensive

The positive aspects of Food Street are therefore:
Caterers to a large number of consumers from all strata
Provides traditional and ethnic food — local cuisines
Cannot be replaced by restaurants due to lack of space
Highly nutritious and provides a balanced diet
Supports use of rural agricultural products
Leads to appositive social interactions

MANAGEMENT INFORMATION SYSTEM (MIS)

Street vending Plan must include methods of Monitoring system using
MIS software. For such purpose, software has to be developed for .~ - ¢ XS 4
monitoring after implementation of the street vending Plan to monitor | ’
the entire allotment, registration and the whole above process.
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The positive aspects of Food Street vending is: - =3 w . - S

* Source of earning for several people _ oA e, t} " = -l . o= o _—
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* Extremely cost effective-inexpensive ¢¢‘R _

« Easy and quick availability; g <= -

* Very tasty and wide variety;

* Food in general very fresh (not store)

* Provides traditional and ethnic food —
local cuisines; R

* Cannot be replaced by restaurants due to ‘5‘7’
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* Leads to appositive social interactions
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Monthly Street Food Festivals can é? N
be conducted with an entry fee. ‘OE}Q g
Would help generate revenue @ ét?
And can be scaled up as a Y
bigger event gathering 63 @
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